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1. (a) Asapart of Distribution Channel strategy, discuss : 6
(1) Setting Distribution Objectives
(2) Finalizing Channel Activity
OR
What is Distribution Function ? Discuss the role of Distribution Channels.

(b) As a part of distribution channel strategy, discuss : 4
Organizing the channel activities.
OR
Developing policy guidelines for Day to Day Operation.

(c) State the characteristics of Distribution Channel. 4
OR
Explain the importance of Distribution Channel.

2. (a) How is Cost Analysis done by Distribution Channel ? 6
OR
Explain the expectations of consumers from the Distribution Channels.
(b) Discuss the process of designing the consumer oriented channel. 4
OR

How is an ideal channel designed ?

(c) Discuss any one of the following given below : 4
(1) Ownership Flow
(2) Promotion Flow

3.  (a) Importance of power of Channel Relationship — Discuss. 6
OR
Why is it necessary to regularly evaluate the contemporary distribution channel ?
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(b)

(©

(b)

(©)

Discuss the relationship between channel members.
OR
What is the goal of Channel Management ?

State the core element of channel.
OR

Need of control over Channel — Discuss.

Explain the strategy of channel influence.
OR

State the importance of motivational tools of distribution channels.

What is conflict in channel ? Can a conflict be avoided ?
OR

How can a conflict be avoided in the channel ?

Discuss promotion as a tool of motivating channel members.

OR
Payment system as a tool of Motivation for channel members.

5. Answer briefly : (any seven)

)
2)
3)
“4)
®)
(6)
(7)
)
€))

State any two functions of Distribution channel.
State the ways of Distributions.

What is an Ideal Channel ?

State the Negotiation Flow.

What is Channel Position ?

State the tool for motivating channel members.
Explain briefly distribution cost and control.
Explain customer’s service.

Selection of ideal channel partners.

(10) Error of Physical distance.
(11) Channel Leader
(12) Channel Member
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